[image: image1.emf]

News Release
Contact: Tomáš Pergler

Position: Marketing & Communications Manager

Tel: +420 246 042 489

Fax: +420 246 042 017

Mob: +420 733 612 464

Email: tpergler@deloitteCE.com

Czech hotels going through hard times, main problem is excess hotel capacity 
Prague, 20 November 2009 – According to the latest study by Deloitte on the European hotel industry, the slump in tourism and growing competition in the hotel business negatively affected the income and occupancy rates of Czech hotels to such a degree that the hotel business ranked among the worst affected by the crisis in the European Union.
In the first nine months, the average revenue per available room (revPAR) in Czech hotels was down 26.9% to CZK 1,126, while average room rates fell 14.8% to CZK 2,392. Occupancy rates of hotel facilities in the Czech Republic fell to 55.3% from 64.4% in the same period last year.  
Prague, which is the key territory of the Czech hotel business, saw a 26.4% year-to-September revPAR decline to CZK 1,161. During that same period, average room rates decreased by 14.6% to CZK 2,053. At the end of September, hotel occupancy in Prague dropped to 56.6% from 65.6%.

“The downward trend in the hotel business is caused more by the rise in the number of new hotels than by a lower number of foreign visitors, as this number fell year-on-year approximately 8.1%, which is not dramatic given the current situation. In addition, a higher number of local clients to some extent made up for the lower number of foreign visitors. Hotel capacity excess is expected to remain even after the recession has ended. To cope, hotels will have to continue their savings measures and target different customer segments such as local clients or visitors from Asia”, noted Diana Rádl Roger, Partner in Deloitte. 
Sedat Nemli, General Manager of the Kempinski Hybernská Prague hotel, stated that “the Kempinski Hybernská Prague hotel has been in operation for only a year so we cannot compare its results to last year. Nevertheless, the falling interest in visiting Prague is a sad fact and 2010 will not likely see a rise despite our hopes. Still, we are optimistic about our future.”
Hoteliers from other European countries had to face similar downward trends in their business. With an occupancy rate of 61.6% in all of Europe, the year-to-September revPAR of the first nine months dropped 19.2% to EUR 58. 
Commenting, Alex Kyriakidis, Global Managing Partner of Tourism Hospitality & Leisure at Deloitte, said: “The past year has been one of turbulence for European hoteliers as the economic crisis has taken its toll. Soaring unemployment, the outbreak of the H1N1 influenza virus, and the strength of the Euro against many world currencies has seriously impacted hotel performance throughout Europe.” 
Spain was affected the most by the drop in demand because of a general decline from its traditional markets, namely Britain, Germany and France. Of these three, however, it was mainly the British who, seeing the weakening of the pound against the euro, opted for a “staycation” over travelling abroad. 
Year-to-September 2009 Hotel Performance of Selected Markets in Europe:
	 
	Occupancy

(%)
	Average room rate
	RevPAR 
	RevPAR index (%)

	Regions (in euros)

	Europe
	61.6
	94
	58
	-19.2

	Euro zone
	59.5
	97
	58
	-16.8

	Non-euro zone
	63.5
	92
	58
	-21.9

	Euro zone markets
(in euros)
	 
	 
	 

	Amsterdam
	69.6
	121
	84
	-22.6

	Athens
	57.7
	124
	71
	-25.4

	Barcelona
	64.4
	113
	73
	-22.5

	Berlin
	67.6
	80
	54
	-9.6

	Brussels
	61.6
	103
	63
	-19.0

	Köln am Rhein
	59.3
	90
	53
	-15.6

	Dublin
	64.3
	88
	57
	-23.9

	Düsseldorf
	55.8
	84
	47
	-33.3

	Frankfurt
	57.6
	107
	62
	-10.9

	Hamburg
	71.7
	92
	66
	-7.3

	Helsinki
	60.4
	101
	61
	-17.2

	Lisbon
	59.2
	82
	49
	-17.6

	Madrid
	55.6
	91
	51
	-30.5

	Milan
	56.6
	142
	80
	-23.2

	Munich
	64.6
	91
	59
	-19.2

	Paris
	74.0
	167
	124
	-13.9

	Rome
	62.9
	138
	87
	-15.1

	Salzburg
	60.3
	95
	57
	-19.3

	Venice
	58.6
	261
	153
	-15.6

	Vienna
	64.0
	95
	61
	-19.6

	Non-euro zone markets 
(in local currencies)
	 
	 

	Aberdeen
	70.3
	77
	54
	-6.5

	Budapest
	53.5
	19,630
	10,495
	-18.2

	Cardiff
	68.6
	61
	42
	-7.5

	Copenhagen
	63.3
	799
	506
	-19.7

	Edinburgh
	76.8
	80
	62
	-4.2

	Geneva
	60.0
	342
	205
	-22.3

	Glasgow
	75.5
	63
	48
	-1.1

	Gothenburg
	65.7
	906
	595
	-8.2

	Istanbul
	64.4
	297
	191
	-9.0

	London
	79.8
	113
	90
	-7.6

	Manchester
	68.0
	67
	45
	-15.7

	Moscow
	57.8
	6,443
	3,726
	-30.5

	Oslo
	63.1
	943
	594
	-12.2

	Prague
	56.6
	2,053
	1,161
	-26.4

	Stockholm
	67.2
	1,043
	701
	-11.7

	Tel Aviv
	62.3
	884
	550
	-10.7

	Zurich
	68.1
	214
	145
	-24.0


Source: STR Global
Deloitte provides audit, tax, consulting, and financial advisory services to public and private clients spanning multiple industries. With a globally connected network of member firms in more than 140 countries, Deloitte brings world-class capabilities and deep local expertise to help clients succeed wherever they operate. Deloitte's more than 168,000 professionals are committed to becoming the standard of excellence.
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